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This course introduces the history and deep learning techniques of NLP. It
also covers the history of chatbots and the design, architecture modules of
intelligent chatbots that use NLP and LLM technology. The course will
discuss the design principles of chatbots and the methodology of semantic
engineering, and implementation engineering, Through user experience, the
course will introduce conversation user interfaces and conversation user
experiences, Upon completion of this course, students will have the ability to
build conversation commerce in the digital era.
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Understand the historical evolution and technical
nature of NLP and LLM
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Understand the design principles of service chatbot
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Understand the Importance of Conversational Ul and
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