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many data science tools, such as:

In the information age, under the booming development of big data, the
wave of artificial intelligence (AI) sweeps across various major industries,

machine learning, deep learning, etc,

enable managers to make decisions based on data, It transforms the
traditional intuitive decision—making method into “evidence—based
decision-making (Evidence Based Decision)”.
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Students will be able to understand the Marketing
Data Science,
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Introduce the concept of Marketing Data Science.
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introduced the conceptMDS and Big Data,
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Introduces the concept of market analysis and
marketing data science,
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