RL+xBE 1 128FR2% 28 kEE 4
8 R B B e | %
oA 2 A ol ol el
HKE* | YEH YEONG YUUG
MARKETING STRATEGIES AND PRACTICE
&g = A N N
SRR ok | ¥ AEE .
A ER HEY 284
TLFXE3A

A2 SDGs
P BB 1%

SDGY A ¥ AIATE AR

SDGI12 § Fizehif 422 A

SDG17 %5 & B %

A0 ) g T PR

— N 32.;2@ r%;"ffﬁ ﬁ,lj“”‘

NLE

= ‘/l',é__gPyT--"E’i/

~N

B chITIRAE MY EA N TAERE )~ TRERF T L AR

rr&:—@g;?/i‘ °

* T Gk e E

I

FRTGUPIf e WAL M ¥ 2T VIR E 0 i

VBB AR R v LR TREET 2 THELE, b R

AFATF I~ (P 4 2 P L E

ARBVEFHREFELY ~RELEF2E4w4 - (4 22000
B. 3L 5 B s AR s Faitzd 4t o (0 E 120.00)
C.BPEFAFFRM AN FRLL S - OHE 120.00)
D. 2B FHEMBEEL 4 - (O E 140.00)

A EREAAZ R LB ELE
1 23pAR%F o (0 F 1 30.00)
2. FE® o (v £ 2 10.00)
kR EAK (£ 1 10.00)
4 BB o (£ 1 10.00)
SR - (v E 1 20.00)
6. BEERE - (£ 110.00)
7. B &1 (£ 25.00)
8. 2 & i&:% - (v £ 15.00)




ALl

12 F 2h 40 F) 211,

FBAF EBIRTER ZMIBRBITHR %ﬁﬁﬁ
SE IR, FBYH TIEE E A

IRZBINERBTERAITHR
YR FHERZMALE T, a%fﬁ—]’—

il

key points to students

Through real case studies, students can understand marketing strategies and
practices, as well as learn the current status of actual marketing strategies
and practices in the industry. There are key points and themes every week,
interactive discussions with students through video sharing, and uploading

after class.
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w3 75 BLAT 4K B 7% marketing strategies and practices, as well as learn

the current status of actual marketing strategies and
practices in the industry. There are key points and
themes every week, interactive discussions with
students through video sharing, and uploading key
points to students after class.
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