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This course is designed to provide an overview of fundamental theories and
practical applications in marketing management. Through engaging classroom
discussions and hands—on exercises, participants will enhance their
foundational professional knowledge and practical skills in the field of
marketing management. Key topics covered in the course include gaining
insights into executive management principles, analyzing marketing scenarios
and strategies, understanding consumer behavior, and exploring mechanisms
for value co-—creation,
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1T 4% R v g%%ﬁi}ﬂﬁfﬁo concepts of marketing management and cultivate the
ability to generate practical value through the
application of marketing strategies,
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