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This course introduces the theories and case studies of marketing
management, and through the exercises to increase the professional skills of
marketing management, Topics content: understanding marketing
management, observation marketing information, market trends and

opportunities, product circulation and value,marketing communicating value,

REARKE P B R HA D B M

AR E P AR H

¥ Tuee (Cognitive) | ~ TR (Affective) ; ¥ T st (Psychomotor) |

i B R -
- é&iﬁ?(Cognitive) CDEEAEPD FEF A A SRR L iﬁ‘“‘?ﬁ*i% T
= L (Affective) : FELEHFP hBAB - B~ BA ~Z A B EBRE2ZFY -
= iisb (Psychomotor) : ¥ & Azl p gl s (T2 Ptk (T2 £ 4 -
ﬁ‘ & rL(v¢ > 2 T (=
B ?I?B*ﬂf( 2 ) ?I%B*ﬁf(‘ﬁ;?>
1 | BAZBRFEGE ) %ﬁ%?ﬁ%‘ﬁ%& Student will be able to understand and apply the
JERATHH & ﬂl%ﬁﬁﬂl B concepts and practices of marketing management,
wKE P 1‘%—’\ P P S RABEAKE S 2 g o
B s B () R B e s e
1| x4 | ABCD 12345678 | #-iE ~ 3t T (5%
¥ M) EF2 (50
7 45)
kR £
Elp ez A % (Subject/Topics) %
18/02/19~| 0 e
Y 11370225 HEEHAR
113/02/26~ X
4= "\/ K fﬁi AN
2| Liang0g | TTHRREEEAUR
113/03/04~
L= '\I/\
3| 113/03/10 (ARl
13/03/11~| 0 o e
N gogar | TR
113/03/18~ o e
3| 113/03/24 B 5o R
113/03/25~
1l B EA
8| 113/08/31 PR SRS B
113/04/01~ . N
N sjoner | CLE, RAkER 2 1R)




Tl | ortns

ST

oo | TS

W s | F 8 st

|l | 261

13 ﬂjjﬁiji? ERRXFFB/EREUCERIH X ER

| Wi

5| g | HR )

1 g | FRHE )

7| PO gk a8 O K B E
#:113/6/11-113/6/17)

18] o onrgy | HCHTTREE R R M B S AR S
B RA A B ERNE, TR

;ngf? TAALHE - K AEfRA S B S

STEAMAZ(SALE ~ T 3 ~Ex 42 ~ Miic s > g ~ A%~ Fpetps)
B AT B kAT

439 fepn

#3'53?,’1'? %EFBE" 251
iz 35/ 1 358 (PBL) 34z

| RS
jpp g | CTHRE

o AHREE—BARE ENME
ERS
ARER

HABATA HAE, HR
rELTE | HZMHA: o
ot ITHHE TR ERMAATEEREA, YAE, WXL, AR, THERE, K
HAEH 12, ERITML, FAIR, 1T858 (18e), Philip Kotler, Gary
=

ArmstrongR &, B, BEAEHRZE 51 BE
%42 JF*Jf
P ®LFEE: 300 % GFHFE: 100 % SHPFE 300 %
Hp = 5§

QI ARFE 300 %
L ( ) %

%J.’—’:"~
S




"HkEFEEAFE R R : https://info. ais. tku. edu. tw/csp # ¢ ¥ e
B % | FEoRBTR TREFELAER AN, 2o

4

KA BRERRZOFL FRYLERPE HFERECAF R LR -
TLMXB3MO0142 0A % 4

P/ £ 4% 2024/4/11 4:47:19




