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The main purpose of this course is to develop a structural framework to
help the students understand and practice the internet marketing function,
By learning the integration for the marketing function and related elements
as a strategic and consistent internet marketing plan, the students will
extensively get in touch with the following issues: internet marketing
framework, internet marketing organization, internet marketing environment,
internet market segmentation and market target, and internet marketing mix
etc.

REARKCE P B R HA D B M

Bafe 8 pAEL B R T e (Cognitive) | ~ THR (Affective) | ¥ T it (Psychomotor) |

i p Al -
- é:”w’ff(Cognitive) DEEL AP TR A AR R R LR g Y .
= A (Affective) ! F& Az p ch@ds ~ G B A -4 B EREL g o
= iiu (Psychomotor) : ¥ & teizflp kb (TN Pt (T2 B -
):}?. & rL(v¢ > z (2
B ?I?B*ﬂf( 2 ) ?I%B*ﬁf(‘ﬂ;?>
| 3% 7 MR XR84T SH % 3L A /1 49| Enterprise internet marketing management training
IENF to solve the Elementary Talent,
KE P2 PEELY  -Fond “RAAFEARE S 2yEgos N
B s B () Lk e e
%;;hfl’f}i,i—f,t\ i‘tl] %’?'USE" Ej‘%% ?T%‘f JBES ‘%J:‘:"&i :)(\.
1| 34 | ABCDEFG | 12345678 | At ~ e ~ & 4 N SN Y s
HRE R (F
\nd BFI ~ éﬁ- b
kR £
o ez A % (Subject/Topics) %
=X
113/02/19~
ﬁ“ 4= "\I %//\
U is/0/0s | PRSEAT SHARSE
113/02/26~
A 5 47 B %rf
20 13030 | FREE BT HLBE
13/03/04~| o N
3 g0y | BT HBEBRS
113/03/11~
&:. k/« "\/ K
4 113/03/17 AR AT 51 SR
113/03/18~
49 5540, 8) 915
5| 15030 | FASEARBIEREH)




113/03/25~ :
6 ‘;-‘é 4= \";E ne
113/03/31 A 28 AT SR AT 7
113/04/01~
7 B & EIT A
nsoaer | A BEITA
113/04/08~
8 ‘% fﬂ?‘é pEy
113/04/14 18 P& UL 4 PR AT 4K
113/04/15~ N
9 ,\ -

Lo | AT AERE
113/04/22~ ‘

10 ‘;-‘é 4= ’fﬁi v
sjouss | PRASEATSHELE o
113/04/29~

11 ‘;-‘é 4= ’fﬁi o
Ls/0s0s | AASSATSHBLEAS
113/05/06~ ‘

12 gé 4= ’fﬁi JESN
Lsjes 1y | FABSATHER S
113/05/13~ ]

13 ‘é‘é 2L BE 2= Ak
L3/0s/10 | FRFEALERAT 4K
113/05/20~

14 L w4 Ak S 1
Ls/osss | FACEATSHE SN AR
113/05/27~ R

15 .
113/06/02 B2EFAA
113/06/03~

16
113/06/09
113/06/10~

17
113/06/16
113/06/17~

18
113/06/23

=) T4
é%ﬁii% = g 3 g 3
B dEay 4

Fo AT B 3hAT

A EPHEFEEZ 4 - A2 4 & >3k 3ESTEEP(Society , Technology,
Economy, Environment, and Politics))

£ 35/ % 38 %+ (PBL) 34z

FORE |y s (aeAR/VRE ) 2 ~ 3 Wiz
AL
g | TEHAGHER RRAEHA)

KN F

GHEL

i3

ARLER

fop o

B A N H A AL E
A LA

Sobt | BCEATHE BRI A A AT B A TR AN 5] SR B AR M
jop o e | PRI RK/RILE 6 A S RN




®LFE: 250 % @FHFE: 250 %

QP FIFEE 250 %

b:) BN e o
:%; S j QP RFE 250 %
P X
' i () %
"k#H A F I ks n https://info. ais. thu. edu. tw/csp £ 4 it
# 4 | PREORBTR TREVEAFE AR, & o

XA R B RERNTE o FRY 2EFET

TLGXB4M1105 OP

pAEBEE A F® LR o
4

T/ 247 2024/4/11 14:01:26




