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This course would like to sharing with students about overseas operations
dpends greatly on the international manager's cultural understanding &
diversified cognition. Through practice experience and to analyze the
strategic trends under culture changes. Expecting students who explore and
understand international business though practical, theory and analytical
frameworks international business,

MeARHE P R B T
i R

|

~ J‘["

Jiv

J}inb

AHRLICR B RS s L AP R H I

1

(Cognitive) : F &€ &% P % F ~ A ~ 2F ~ BRI TE L
’Zﬁiﬁﬁ”ﬁlé\‘lmlﬂ"ﬂh@‘l k‘l%lﬁﬁ¢7§? °
BEnAL P R (TR PR T B Y o

\ -n

% (Affective) : F&€ &
(Psychomotor) : ¥ &

. ™

inar (Cognitive) |

PR (Affective) | ¥ T st (Psychomotor)

éf[" %3@ o

®E PR 2)

KEPR(E?)

LA A
CR SNy T Y1

ek B e P

To construct Business Model & Strategic Concepts .
Apply the knowledge for the global business
strategies analysis,
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