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This course is an Introduction to E-Commerce and E—Marketplaces and
explore the essential concepts of electronic commerce, The subject is focus
on EC applications, including E-Commerce Strategy and Implementation,
Social Networks, e~ CRM; new EC technology, Business Intelligence, and
more information associated with buying and selling., The course features
wide range of a broad spectrum of EC essentials from a global point of

view,
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1 |AEEBEFRHWAERSEE I | understanding the basic theory of Electronic
Commerce
2 |BEERE TR BB L B E 1 R | applying the framework of Electronic Commerce and
R JE & A E team work to create an effective online store plan,
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