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Understand the key points of enterprise thinking and the application of
systematic industry analysis methods when conducting annual business plans
and formulating industry/market competition strategies. By lecturing Taiwan's
major information industry development cases, students will be able to
understand the actual operation of the industry, and connect with theory
and practice,

By learning various industry analysis methods, students will be able to have
a logical and systematic structure when asking questions in the future, and
achieve mutually exclusive and collectively exhaustive,
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