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Is something still considered 'right" if it's not done well?
The next question is: What defines 'doing well'?

In this course, we'll delve into these seemingly ordinary but interesting
issues about social good. The purpose of the course is not to find standard
answers, but to help students grasp the core of social problems, identify the
impacts of solutions, and understand the opportunities and risks of social
innovation, Through thinking, discussing, learning and applying tools, we
hope that students may have "compound eyes" and develop logical insights
on social good.
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1| AREEOS [=4ldvedkg : £]#74)| This course includes 3 topics: "Innovation Café:
¥ MuAlA. #E&AH [1814| Innovation and Entrepreneurship, Regional

#Hid) T E'g—f] 1 =EE Revitalization, & Community Design", "Value
#2, %a%&\ BES t'L:"] #£47 % 2| Communication’ and "Social Impact'. In addition to
=47 % J’—f’Ff%’ AZAZ, ¥1F| lectures and discussions, philosophical practice

ff??;ﬂ)]ﬂ workshop and field trips will also be conducted. It
1. i‘%?ﬁi%ﬂi@/\" #E,  F R AR aims to:

HE £, 1. Enhance your understanding of social good.

2. FIEHA T AZ M ERE R LA 2. Deepen your observation and self-reflection on
AR social good,

2138, BEHAETEE N T EFHA 3. Increase your awareness and interests in social
FE3 T impact,

4, BEBHABAFE B Y RIS AR 4. Improve your concept of accountability and design
1Al . innovation for value communication,

HEPE2Z PR ot S RAFEZ KT e Ego N

A | A e e U

Il #& |BCD 134567 N ECIE ¥ dwm(E %
M) (F T
FoF6) whte




2| 4T | ABEFG 123578 ESUSES I - T 25
CRP)SHE(F T
FoEa ) Ehge
® o E R £
Tl s % (Subject/Topics) .
130219~ L, N ‘ NP
Y a0 | T g REBEMRN? ZAZEA
13/02/26~|  _ _ e At
2| 130303 | 171 Z Rl tE  BIFTAIE
W33/~
3 130310 | 172 =Ry Hy A A
113/03/11~ B
sz |17 =8 BlumE g AL ® B RT
113/03/18~
¥EE rat
S| isega | 174 B ] HEEEF Y 0 4T
H8/03/25~| _ e o,
6 ggam | 271 MUERE ML £
HB/O4/0I~ oy
7 113/04/07 (/FJ Hﬂiﬁ.'ﬁl, /f’?a% ‘A)
113/04/08~ e r o
8 goang | 272 TARFEE © RSB
113/04/15~ ) ST — A . s 2 PR
9 Loy | 273 MRAEHEE  RERT /3 O Aa) 419X AR B ESE
W300/2~] o o f e m ok e e
O 30028 | 7T NG REEMmR
113/04/29~
— & 37 B W, >~ . [ =
W 30505 | 274 [GEf] HEEHF /Y ¢ et
113/05/06~ ; ‘ ‘
12 1s0s2 | 371 HEeEEN SRS g EIHL S
113/05/13~
uw e
Bl 130519 | 372 e EE )  SROI &3 T BN
113/05/20~ N
14 059 | 373 HEHE )  Impact Investing HEH XL
113/05/27~ i
5 5 R I ik
51 113/06/02 4 [] FEEF MY 0 TKE
13/06/03~| o . [ s
16| ooee | AF T TG REBRE LR ?
113/06/10~ ‘ N
7 seens | ARBET K CARFE) BTIARRSE
WBO06AT~] ) r . r om0 ‘ ‘ -
181130603 | FB B KA ? RAI? RABE 2] (HEFEME
K ZR)
AL E | s n s
v a CAEE S s A< BRSO B g
Mg 4 | PEFV RS AR~ B TR A~ AT
B4R B At




IR T

AT
WiEL S
e |
Fgpoy | ONHRER
Ag o E
s L BB F (BFE20%) , S83m RETwW20%) , MBIRLREFEE
Lk | REth (FEFEISYN) , TARELIMEL APFEI0%. BAF
ARFER | Z30%) . \ \
2, B RBEOLFRIR, EFREARM, BFIR (&) AE, FELZAR
B (AR g PREFE Redm) UESHE WEHRRETEE) .
BARBA M. ER
KPEE 8 | HH: ‘ , ,
¥ AR E [=Aalumekte : AIHAIE, ey dlAd #@AlH HMEMHE, &

THE)) A, BRAJGHHHTAIAAEE RFoALR, HKELHM
MAcEE, RUEFAZRFAE EF FEFRTER 3| TH,

\\\Xr
<le

q
e
i

Bryn, S.&, €& NGZEAEBAZE 2018) ., (HegLERAMMAETIEF
Yy . 2T BEHBH N B RE,

Jeremy N, Eilis L, Eva N, &amp; Tim G.&, "RE48, k1E#E (2011) .
(e FORTFEEE) . w2 T ERFARA,

Osterwalder, A, Pigneur, Y. Bernarda, G, &amp; Smith, A.Z&, Z& &%
E(2017) , (BEZRENR  ZFFEFXEEST RGO E K = Rh@ELGHE
FlEs) . £IW 0 R TR

Social Reporting Initiative®, #F RZHXHGFELZEZEZAT T

# (2018) ., (Mo hnLim) . 2T HARANFLEGREEE,
DB LRI, RIEBFE (2019) . (FLEEXMER) . W @ KAk,
WLaFmE . RHEEE (2022) . (HEHI I EHEE BHE) 24, FRHEEH
TH, FEFRF TABAZMRLE ), 27T : KL

ZHEREFE (2021) ., (BEARTHUF (BEE) TE%E) . 2T : 6%
HEIZEWG,

Mg R (2020) . K THSA) 09 REAFEIN) . BUEKZELH L,
ik (2018) ., (LR PIFAZTOAGTLOENMAHNERE) . T FHR
AL,

REFAE (2020) ., CQLBEERE —RESSHSELLGHS ER (SRS) #Hitg
#HEMB (SROD) , HALGHEIRELZE) , EFRBEA LR L,

#E% (2017) , (GSMERIMIRMEY , W XM,

®LFEE: 200 ¥ @FHEHFE: 150 % GHWFFE: 100 %

Hp = % v o
:%j S| emKFE 300 %
i 7T ;f S 2 ~
' O Lt GREsTm) 1250 %
"k EH A F I ks gy https://info. ais. thu. edu. tw/csp & ¥ KAt
§ 4 | FToRBTR CREPEAFR A, e

XABRBEAREINFEL cFRYIERPET > H A ERERAFE UL -

TGAXBO0A3201 0A

5 4F /247 2024/4/12 8:05:08




