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This course will explore key issues in cultural branding and global
marketing, combining theory and practice to provide an in—depth
understanding of brand essence and the operating models of global markets,
The course will be divided into three main parts: understanding brand
composition and value proposition, exploring cultural elements within brands
and the relationship between culture and branding, and analyzing and
implementing global marketing cases.

AFARKE D HERT R HEa P R

BaArscg p A YR Tine (Cognitive) | ~ TR (Affective) | ¥ T $ac (Psychomotor) |
et p A o

- ~zua(Cognitive) - -e.’?f EIEAL P OER A S AR BRWTE L éﬁffﬁ*’ g% -
R (Affective) : FEL AP @AB B - ER A B EREZEFY o

= ~ #iw (Psychomotor) 3 FEAGAD e TR R Y o

5 ®E PR 2) ®EPHR(EY)

SR E, BBEH Integrating theory with practice, through case

M. A ﬁﬂ\ﬂ‘ aF EE1ER, 2 4| analysis, group discussions, and practical tasks, this
>&E T %Iﬁ'buuﬂﬁﬁﬁ—iéﬁ #23K4748| course aims to provide students with a

358t LI H E MR B 224 37| comprehensive understanding of the essence of

B4 BE cultural branding and global marketing. It also aims
to cultivate their problem-solving and innovative
thinking skills,
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