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Media management is the integration of communication, media
andmanagement theory and knowledge, through a series of management
procedures such as planning, employment, leadership and control, to achieve
the established goals of media organizations, and to play the social service
functions that media should have, Under the impact of the rapid
development of digital technology, media platforms, regulations, and
organizations are all facing impact and change. This course will use theory
and case sharing, plus practical exercises to discuss media management

strategies and implementation effects,
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