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Students will have an opportunity to learn the complete process of a
creative marketing project through participating a well developed and
executed competition,

jiﬂb B *%‘\ —T‘J_ﬁ:&
MR (Affective) | ¥ T Hat (Psychomotor)

rRAEHE P BT A

RAARKE P RA B EE " ivee (Cognitive) | -
Gt pAREFA o

- ~@A(Cognitive) : F & &% P HFEF ~ A ~ 2R ~ BARTELH fr;*éai?; oo
=~ R (Affective) : FEL AP & AB B~ R R A - FEREZFY o
= ~ $i (Psychomotor) @ ¥ & A% 4L B cnskdde (72 el (72 B Y o
E‘ i ‘:’ . v E At .
- wE PR ) wEPHR(E?)
1| BRI B g A ZTHMEELR Y| student will be familiar with the most important
it g 15, work and creators and learn from them,
HEPE2ZPEEIA - Pond AR RE S FeEEgE s N
B e | 2 E(ET) 12 e s ipE s
AL TN I Y wES S N
1 i | ABCDEF 12345678 | R~ HHmoFEA R IE M | FE TR H
o~ BB AP )SEE(F T
BoE o) AL
® ke R £
% poEp 4% n % (Subject/Topics) #ir
=X
113/02/19~
> 2 245 i) N 277 W 2 i)
U is02/25 SRAZFLEA, BPAE B BRNK, EEFRB
113/02/26~| ... e -
2 BEARELZ, 460 BFHERY F,
113/03/03
113/03/04~ ;
el :E R fj A %-t
3 g0z | BRFRABIE,
113/03/11~ ;
el :E R fj A %-t
4 113/03/17 {%11’] R /\‘a'] = o
HB/03/18~ o e N .
S| Lisuae | BRARABE, ZEIAKA T FH 3/24-25 Young
Lions Bl E 2 LA WE ARG UL EEF REARITIEL
2,
113/03/25~ . .
PER-QE R RCN
6| | 1a03s | BRFRIEZE,
113/04/01~
o= B8 FE 2
T g0y | FFT BRI




FENF

113/04/08~ i
JF) 2K i =
8 3ouns | TRFE B8 &,
113/04/15~ . s -
N s | AFHHB FER FHEER T HEXRK
113/04/22~
R A F AT
100 113/04/28 1B 2R R EA F AT,
113/04/29~ - ‘
:a ﬁ 5 %‘ 2=
M 1305705 8 %R KA #HAT,
113/05/06~ ) ‘
SR 52 Z 3y 2o
2| 130512 8 %R KA & #HAT,
113/05/13~ ) ‘
SR 52 Z 3y 2=
B 130519 8 %R KA & AT,
113/05/20~ ) ‘
SR 52 Z 3y 2=
M 1 13/05/26 8 %R KA & AT,
113/05/27~ )
A 5B B = &b 45
15| a0 | TESRR R EAZFHAT,
113/06/03~
2 5% B 41| = &b 4
16| 150600 | TBSRR R EAZFHAT,
113/06/10~ ]
— ké o
17 113/06/16 FAOREES S
113/06/17~ ]
= % bt 25
18 113/06/23 FAOREES S
=] > X
v%ﬁi{f% PABEY SRESS ~ALE $dr X2 B B AR
B dEae A
FORFT L EAR RN G s B 6P A AR R 2 b R
B4R AR | e (e E)A
FéwE
AT
. & =2
AT f

o RRETETR—BBEEN TEE 1k,

%

AR EE
BAREM R, RE %‘ég‘? .

KL E | RABASM A, REHE

KM

P (B ESE Bk, BRAE. AR) . (2016 FRBAZHIFETNRNY . BFE (K

T WA ZE R EEHRL) . Cannes Lions, Spikes Asia, Eurobest. Dubai Lyns 493k
\ &=L % @FHIFE: % @MFIFE: 500 %

B4

2L F =2 -\
O }\‘

OB KRFE 500 %

oL () 9%




"HkEFEEAFE R R : https://info. ais. tku. edu. tw/csp # ¢ ¥ e
B % | FEoRBTR TREFELAER AN, 2o

4

KA BRERRZOFL FRYLERPE HFEREEAFE AR -
TAIXB2A2514 OP % 4

P/ £ 4% 2024/4/11 22:17:22




