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This course is intended to understand the definition and fundamental
concepts of marketing and market structure; and to apply strategic planning
for healthcare market analysis and health promotion, Especially, it is critical
to understand how healthcare industry can manage post—-pandemic challenges
to achieve the goal of health for all, Specially, this course will discuss
multi—-dimensional health programs, including long-term care industry, cancer
and the chronic disease screening, child care, and occupational health, to
cover the comprehensive spectrum of healthcare industry.
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