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GLOBAL INDUSTRY TREND AND ANALYSIS
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Facing the trend of globalization and regional economic integration, the
industrial layout is rapidly shifting, and the competition in the global
industrial business environment is more intense. In the face of technological
innovation, re—allocation of international resources, reorganization of industrial
value division of labor and diversified development, students are taught how
to enable business operators to understand the environment in which the
business is located, and to correctly judge the strength of the company and
its competitors,
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Industry knowledge: Use structured learning to

J& | quickly grasp market opportunities, product

.#% | development and trends

#1 g, | This course teaches the method of industrial
analysis, not only to understand the future
development trend of the industry, but also to
analyze the advantages, disadvantages, opportunities
and threats through a systematic thinking
framework,

Industry Insights: Through extensive data collection,
appropriate analytical models to generate unique and
useful insights
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