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The objectives of this course are threefold: (1) to develop students ability
to identify marketing problems and opportunities, (2) to deepen students
understanding about strategic issues such as competitive analysis, product
positioning, target markets selection, and making decisions with right blend
of marketing 4Ps, and (3) to analyze current business events in the context
of established marketing principles. The course focuses on the process of
marketing management with a strong application tone,
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