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This course is structured to equip students with a clear understanding of
what qualitative research is. The course will introduce participants to the
characteristics and various approaches to designing and conducting
qualitative research projects in business and management research. Students
will gain hands—on experience in qualitative methods and analysis techniques
while carrying out a research project related to their area of interest.
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Being able to conduct a qualitative inquiry into
research and practice
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5 E;jig;?iw Context and story I
6 E;jig;;gw Case study methodology
7 E;jig;;gw Context and story II
8 E;ji?jigw Guest Speech (TBD)
9 E;jimgw Decomposing a qualitative study I
10 E;jﬁjizw Decomposing a qualitative study II
11 E;jﬁjzgw Some lesson—learned
12 E;ji;i;w Evaluating a qualitative study I
13 E;ji;jﬁw Evaluating a qualitative study II
14 E;ji;ji;w Qualitative research in practice
15 E;ji;giw Group project presentation I
16 E;ji;jsz Group project presentation II
17 Ezjgijgr A review of qualitative research methods
18 Ezjgmiw Final examination
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