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This course will introduce the key fundamental concepts, processes and
techniques required for market research and their applications, By taking
this course, students will gain knowledge about how to conduct market
research and receive instructions on how to do it. A brief overview of
market research will be presented in this course, as well as how to conduct
research design and qualitative and quantitative analysis modes. In this
course, students will learn to collect data, perform statistical analyses, and
make business decisions using statistical software,
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1 |BE AR T 35A 5B, F A3 Understand fundamental principles, concepts, and
WEES L E MR KRR, #AF| measurement tools essential to planning, conducting,
| g i - and evaluating marketing research activities,
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