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The course is specifically crafted to facilitate students in cultivating
proficient English language communication abilities within formal business
contexts, Furthermore, this course aims to expand students' comprehension of
contemporary business ideologies. By means of a systematic array of
prescribed exercises encompassing reading, listening, writing, and interactive
dialogue, students shall develop heightened fluency in the utilization of
business—oriented lexicon,
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1|12 A ARG ERHERIEN | 1. To Improve student’s listening and speaking skills
H,%?E?J‘EJJO in a variety of professiona,l business situations,
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SHEZANTEMMIAEA LA | 3. To develop a general understanding of
R business—related topics,
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1 119/09/17 Introduction and Orientation
112/09/18~ ) ) . .

2 119/09/24 Unit 1 Planning and Organizing
112/09/25~ ) ) . .

3 19/10/01 Unit 1 Planning and Organizing
112/10/02~ oo ) .

4 119/10/08 Unit 2: Service Industries
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5 Unit 2: Service Industries
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6 E;jig;;gw Unit 3: Marketing

7 E;jig;;zw Unit 3: Marketing

8 E;ji?jigw Unit 3: Marketing
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10 E;jﬁjizw Unit 4: Problems and Conflicts

11 E;jﬁjzgw Unit 4: Problems and Conflicts

12 E;ji;i;w Unit 5: Getting your message across
13 E;ji;jﬁw Unit 5: Getting your message across
14 E;ji;ji;w Unit 5: Getting your message across
15 E;ji;giw Unit 6: Meeting and Discussions

16 E;ji;ji?w Unit 6: Meeting and Discussions
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Business Plus Level 3: Student&#39;s Book, Margaret Helliwell, Cambridge
University Press, ISBN : 9781107661875
Supplementary Lectures: Readings (News, Reviews, Business Reports)
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