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Enterprises provide consumption information or interactive service to users
or consumers by communication network, such as, e—bank service,
preferential e-marketing, and B2C (business—to-consumer) and B2B

of E-commerce. The purpose of this course is to

help students understand the development of e—commerce, e—commerce
including B2C and B2B for purchasing, ordering, and logistics checking by
communication network, and the way to reform business activity and
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n % (Subject/Topics)

112/09/11~ ) .
1 112/09/17 Ch.l Concepts and Essentials of Electronic Commerce
112/09/18~ . .
2 112/09/94 Chl Concepts and Essentials of Electronic Commerce
112/09/25~ )
3 Ch.2 E-marketplaces and Economic Impacts
112/10/01
112/10/02~ )
4 112/10/08 Ch.2 E-marketplaces and Economic Impacts
112/10/09~ - . . ..
5 121015 Ch.3 Retailing in Electronic Commerce (E-Tailing)
112/10/16~ - . . ..
6 112/10/9 Ch.3 Retailing in Electronic Commerce (E-Tailing)
112/10/23~
7 Ch.4 Market Research and Advertisement in
112/10/29 .
Electronic Commerce
112/10/30~ . .
8 Ch.4 Market Research and Advertisement in
112/11/05 X
Electronic Commerce
112/11/06~ Srs
|22 At
112/11/13~ )
10 12/11/19 Ch.5 Company-Centric B2B
112/11/20~ )
11 112/11/26 Ch.5 Company-Centric B2B
112/11/27~ .
12 112/19,/03 Ch.6 B2B Exchanges and Services
112/12/04~ )
13 Ch.7 E-Government, E-learning, C2C, Knowledge
112/12/10
Management
112/12/11~ ) . .
14 112/19/17 Ch.8 Mobile Commerce and Pervasive Computing
112/12/18~ )
15 Ch.9 Electronic Payment System (B2C, B2B)
112/12/24
112/12/25~ . .
16 112/12/31 Ch.10 Order Fulfillment and Other Support Services
113/01/01~ p s
17 BPARFZ XA

113/01/07
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