AL+ F 1128 8% | FhFars 44

BE2 ‘
e 2L #ik | FRE
HF* | LIAO, CHEN-HUAN
INTRODUCTION TO ADVERTISING
R , .
B o s Erpes R
o TLCXE3A [ e S
SDGI2 f F @eif g2 &
A2 SDGs
R B

A0 ) g T PR

- VHEL gy o
NS B St
I BZEREN

TR R RS

ARAR R S (PP P 2T P B £

A RRiEEEFRAAER W O E 230,00

B.wEREET DL FAPHEEFTHELE A1 - O £ 110.00)

Cufd@prMpsrirrdgEgmt s (v £ :30.00)

D. i L Fmep ﬁfrsbﬁ*,Lri?mgrgg R o (4 F 1 20.00)

E e RERRareFams - (Ot 1 10.00)
ARREHERERAF R LD 2L

L 23pAEE - (4 £ 110.00)

2. FaEr o (v £ 1 30.00)

3R EAK (O£ 15.00)

4. R HE - (2 5.00)

5.2 8% - (4 £ 110.00)

6. #iEGERE o (£ 15.00)

7. B & E e (04 £ 1 30.00)

8. 28 &% - (L £ :5.00)




WREWBWERBEELATRARERBANE XTI ERBRES, AREY
PEHORERZERBMRERRERBREREREELIE, AlZHA, F1HH
B OFREZH ARIME, EREFE-ZYREETHAEERSELINRE

F, MRBERREFBEORBRS L —BEA XN BREBERELELEE,

HALH A

The purpose of this course is to provide students with a working
knowledge of the major frameworks, theories in the area of advertising
management, The goal of this course is to learn the material from customer
motivations, effective messages, operating media, targeting audience and
advertising measurement. By the end of this course, students not only are
familiar with the framework of advertising knowledge, but also can apply

this framework to create an effective advertising plan,
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