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Important marketing related concepts will be introduced in this course,
Besides, students will learn how to create customer value, target the
correct market, and build customer relationships. Furthermore, the critical
skills and knowledge which should be applied in the 4P strategies will be
also emphasized in the course,
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1| ARREBNLBEITEEA M= A% 4#E| This course will introduce the basic concepts of

A, E—FHEIFTH &N, Z4Lvh| marketing, and then discuss market segmentation,
&ﬁ'ﬁ‘%*ﬁl%ﬁ@ﬁﬁiﬁ%, E’Fé v, & | positioning, and the four major marketing strategies,
1§, @REYERE R, FEWR ¥ 3H| namely product, pricing, distribution, and promotion
wHtm, 48 ’fi%iﬁj‘ﬁbﬁﬁﬁ strategies. Through classroom lectures and
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5% L ?i’%ﬁiﬁﬁz Faﬁﬁﬁl‘: %?”é’:l of the course, and understand that the theoretical
Har,%’o knowledge and practical strategies they have learned
are very closely linked,

FE L PR o AR AR RS R N

B e~k (9F) N o
£ A / = ok ST E 5 -\
5L PR oy AAZ % KE '
1| 34 | ABCD 12345678 | #E @ Bl ~ 2t (5 %
¥R
® ke R £

Flo iz % (Subject/Topics) %

112/09/11~ L _

112/09/17 Topicl:Course Introduction

112/09/18~ _ _ .

112/09/24 | TOPIC 2 Marketing Concept Evolution

112/09/25~ N . -

1o | Topic 3-1 1a3ta *ﬁ(ﬂ%oﬁif&iﬂ,é%ﬁﬂ‘%ﬂ@%ﬁ

T, izammi +1EESG%)
112/10/02~

112/10/08 Topic3-2: The Marketing environment




112/10/09~ .
31 112/10/15 Pk
112/10/16~ ) . -
6 112/10/92 Topic4 Consumer Buying Decision Process
112/10/23~ . .
7 112/10/29 TopicH:Possible Influences on CDM Process
112/10/30~ o
8| Lio/11005 | Topic6: STP_1
112/11/06~ e
? 112/11/12 B AR
112/11/13~ o
10| 1191110 | Topic6: STP_2
112/11/20~ . .
W 9/11/96 Topic7: Product Strategies
112/11/27~ ) ) o
12| 1519005 | ToPic8: Promotion % &-47 847 8 (IMC) I
112/12/04~ ) _ o
13 51210 | Topic9: Promotion #6748 @ (IMC) II
112/12/11~ ) _ .
14 119/12/17 TopiclO: Marketing Channels
112/12/18~ ) _ o .
15| \19/12/24 | Topicll: Pricing Strategies
1| 1212725~ Revi
112/12/31 eview
113/01/01~ e
17 113/01/07 R R
113/01/08~
A
B 130114 FRHR
BHATEE R
B dEae 4
B4R B AT
#ges
FRAL
. BIEL Y
PRAL N
L e - A G RAD
?{#{- P\ :\9 %Fi«{k\
Z B8R
N T 8 R/
% o
AREIE
) B mEAt R &
?Ufi%l"i’ %UH’?}?JH)%E ‘
¥+ 26 B MR &




Contemporary Marketing 17th ed. by Boone and Kurtz # #% B & K32

3 2
b ®LFEE: 300 % @FEFE: % @WMEFFE: 350 %
IHES | emkiE 350 %
TN et () %
" Er A A IR k% o https://info. ais. tku. edu. tw/csp # 4 Fir
B 2 | FEoERBER THREPELEL R, o
FEPEWAFE ULRE o

WA R AR ENE S o R EREPE 0 P
4

2

/x4 F 2024/4/16

12:34:11

TLFAB2MO0142 0A



