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The goal of this lecture is to present a treatment of the methods of
microeconomics that would allow students to apply these tools on their own
and not just passively absorb the predigested cases described in the text,

In particular, we emphasize the fundamental conceptual foundations of
microeconomics and to provide concrete examples of their application rather
than to attempt to provide an encyclopedia of terminology and anecdote,

AEAEKE P HRERA S TR Ha PR HE
B AT 5 P o w ¥k T (Cognitive) | ~ TR (Affective) ; ¥ T it (Psychomotor) |

SR

- ~iu4r(Cognitive) @ F& &P HEF ~ A A ~ SRMWTELHFOBLEY o
- R (Mffective) t FE AP BAE S BTV BARCBA B EREZFY -
= ~ it (Psychomotor) @ ¥ & il B chs R d (T Pipeffe (T2 Y o
ﬁ’ / t’ > / A
5 wE PP 2) #wEPHR(E)
1 |1BRBEEHITA 1Understand consumer’s behavior.
2 |2 MAEEHITH 2Understand producer’'s behavior,
3 g 45 pply the models an eories,
SERBEEHALLES 3Apply th del d th
KE P2 pHRFD o4 A RFRRE D g
B N Fe ~ & (%7) ¥ e s e
'%i;i Ej *%L‘é‘ﬁ‘jtll *.,7) N EE 3 Z‘%j\% % ?I% - ‘/2:‘ ?J:.‘i‘é_" 7
1| 4 | ABCDE 12345678 | #iE ~ 3t Bl ~FE(F T
7 45)
2| 34 | ABCDE 12345678 | #HiE ~ Rlo~ WL (5T
BoFw)
3| 34 | ABCDE 12345678 | #HE T %~ (2 P
oML (F 0
BoFa)
® ok E R £
ff pEpA=zz m % (Subject/Topics) # it
112/09/11~ .
1 112/09/17 Introduction
112/09/18~
112/09/24 supply and demand




112/09/25~
3
/10,01 | SUPPly and demand
112/10/02~ )
* applying the supply—-and-demand model
112/10/08
s 112/10/09~ o
l12/10/15 | consumer choice
. 112/10/16~ o
112/10/99 | COnsumer choice
. 112/10/23~ vi -
112/10/29 | @PPLyINg consumer theory
) 112/10/30~ vi -
12/11/05 | @PPLYINg consumer theory
112/11/06~ N
9 ! = ‘)%]
112/11/12 ¥A & & K
112/11/13~
10 : .
112/11/19 firms and production
112/11/20~
11 : .
112/11/96 firms and production
. 112/11/27~ ;
112/12/03 | COStS
112/12/04~
13 .l .
112/12/10 competitive firms and markets
112/12/11~
14 : .l
112/19,17 | @PPlying the competitive model
112/12/18~
15 : .l
\12/19/24 | @PPlying the competitive model
112/12/25~ o .
16 112/12/31 general equiilibrium and economic welfare
113/01/01~ N
17 ;! = ‘)%]
113/01/07 AR A K
113/01/08~ o N - - —
Bl o | FEPEMEHPR(RLZY T B SO w BT, AT
EVI e Y WL 0

HEEE | ome L pag

RE 4 i
B AR B AR

Ry

A

i I

eI

FENF

) ERURAB L, RAIGOAESRAGIEF LR,
POk | ERESGHRETALBMRA Ly bk,
AREE | AERFRHBERA,




HABASA BHE, HR
B

Perloff(2018) "Microeconomics", 8th edition ¥ Ak X1t

% @FHEFFE:150 % SHFFFE 300 %

B ’&ﬁ%;
D x| GHARSFE 1300 %
e X N N
' OiLth (EBJ/+ %) 1250 %
"HHE A F I k) ey ! https://info.ais. thu. edu. tw/csp #d Ktk
# 4 | FT KRR REPEEERAL, £

SRS LR E T LR

REPDRRFEL - p AT AFE® LR
4 F /247 2024/4/15  13:51:11

TLEXB2B0130 1B



