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MARKET SURVEY AND FORCASTING

[ SN

/\’:'::
EE=P B | 7
FH O ER EEY 384

TLCXB3P

Az SDGs
Pl B34

SOG4 B HT

A0 ) g T PR

CRAL Fn
NUE & F S rge
“ & WA

‘/#IL% IWAUIPLO

ARAR R S (PP P 2T P B £

mo 0w

GEBLEFEAAET o o (0 E 1 30.00)

NEJLFE  FLYFTARREATRELE S A ERE . (L E 110.00)
REEEATEGEFTER RS EEFREE R - (V£ 2 30.00)
ﬁﬁg?gﬁfﬁw%ﬁéfiﬁﬁw@&{w(wi 20.00)
AR R E GG ERA - O E 1 10.00)

AR EREARAEZ LT ELE

—

I T N

PIRART o (10 F 110.00)
FagEr o (£ 1 30.00)
FEAKOLE 5 00)

AL HBIE - (V£ 1 5,.00)
By o (4 E 110.00)
BoEgEE o (W E 15.00)
B & e (v E 2 30.00)
2£83% - (W F 1500




HALH A

$%ﬁz%g8%Eﬁégiﬁ%ﬁ%ﬁ§%%$ﬁm\ o B B
FE2ALBTHATHEAREN R EF > OB RE,

i

The purposes of this course are to foster students’ basic concepts and
theories of market survey, and to develop students abilities including
decision making and data analysis.
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Students will be able to understand various topics

related to Market Survey, such as marketing
research process, questionnaire design, research
methodology, etc,

&

Students will be able to develop decision—making

and data analysis abilities,
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