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Marketing-oriented thinking is a necessity in today's competitive world. This
course is aim to enhance students’ knowledge about how to carefully
analyze needs, identify opportunities, and create value—laden offers for target
customer groups that competitors can’t match

ARARFE P R R B PR

B A 58 P e u ¥k T (Cognitive) | ~ TR (Affective) ¥ T it (Psychomotor) |
PR -

- ~F(Cognitive) © F & &% P HFF ~ A ~ 2R C BRDTELHFOBLEY o
= R (AMffective) : FLAPP P FE - ER LA FEREZFY o
= ~ #iv (Psychomotor) @ ¥ & 3% 4 P s i d (2 Pjimafe iv2. 8 Y -

B , . , S
B wE PR ) wEPHR(E?)
1|3 HEZ2AETHZ AR Introduce the fundamental concepts and elements of
Marketing
2 | T AE X KA Enhance student’s ability of market survey and
problem-solving
3 EEA LGRS Intensify student’s planning and decision-making
skill
4 | B ARET LA BTRE A Expand student’s horizons and increase
innovativeness
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