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This course aims at introducing use cases of digital transformation in
transportation by quantum leap processing. Theory and practice will be used
to demonstrate how to implement digital transformation in transportation
applications , such as DB4.0, Google and Amazon,
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1 | BAGETHEREA M Z KM N %| Students can understand what is digital
transformation and its contents,

2 | B A e BB EF T EANIE REH| Students can explore key success factors
B A ey R & contributing to digital transformation in
transportation by case studies
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