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The objective of this course is to enhance students’ overall English skills
and to promote students understanding of and respect for multiple cultures
so that they can develop a global perspective, Students will acquire
knowledge in linguistics, pragmatics, and rhetoric while reading extensively
in class. Students also will develop sKills of collecting and analyzing ideas
generated out of different disciplines and areas of scholarly inquiry.
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i B AR Hiléki.\o ) themselves, carry out a conversation, raise questions,
2. FR Lk EAEN LTS T, or express opinions,
3. EMAEXLFMRE, 4ME | 2. To teach how to write grammatically correct
A%, sentences in English.
3. To help students understand the main idea,
organization, and diction of English texts,
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