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This course covers the foundation, process, reading and application of
quantitative research and data analysis in social sciences. Combining basic
concepts with case introductions and discussions in journalism, marketing,
etc., students will understand how to perform quantitative research and data
analysis, and have the ability to correctly interpret media, public opinion
surveys, or business statistics.
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ERAEERFEIENE S, #—F| interpret media, public opinion polls or business
FELE B IR AT EREIRHE, statistical data, and further enable them to use data

for topical communication,
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