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STORYTELLING AND CREATIVITY
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This course focuses
students are guided

on "creative storytelling". Starting with "creativity",
to reflect on the relationship between creativity and

storytelling, clarify misconceptions about creativity, and explore and practice
the thinking process behind creativity, The course then introduces the basic
concept and techniques of 'storytelling, especially focusing on diverse
advertisements as the theme, and enables students to apply what they have
learned in practical projects.
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Students can:

Al Ao e AR BB N 5 P 09 81 &ML | 1. describe and interpret big idea, story prototypes,

character role development, and storytelling

A
AMEFMEAMS, ¥ FL | techniques in media texts,

2.apply basic concepts, story structure, and elements
of storytelling to create media content,
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