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This course is a foundational course in visual communication design. The
course is divided into three stages. The first stage focuses on graphic
design, exploring various design expression techniques, The second stage
delves into animation, including character design and the observation of
motion, The third stage is dedicated to new media projects, introducing
camera language and practical aspects of developing a successful Instagram
account,
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123507, also induces students to actually practice how to
express their own thoughts and ideas through
various ways of visual communication,
2 |k E 28 &Rk E Cultivate students' ability of creative thinking and
creative expression,
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