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This course will beginning with introducing the fundamental concepts of
Marketing Management, then will major focus on the E—Marketing, including
planning and management,
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1 119/02/19 Introduction to Marketing Management
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2| a0z | Strategic E-Marketing and Performance Metrics

112/02/27~ .
3 119,/03/05 The E-Marketing Plan
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4 119/03/12 Global E-Markets 3.0
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5 119,/03/19 Ethic and Legal Issues
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Connected Consumers Online
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8 Segmentation, Targeting, Differentiation, and
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Positioning Strategics
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12 119/05/07 Place: The Internet for Distribution
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13 Promotion and Communication of E—Marketing
112/05/14
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14 E-Marketing Communication: Owned Media
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112/05/22~ . .. . .
15 112/05/98 E—-Marketing Communicaion: Paid Media
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16 112/06/04 E—Marketing Communication: Earned Media
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17 112/06/11 Customer Relationship Management
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18 112/06/18 Summary and Discussion
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