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This course is structured to equip students with a clear understanding of
what qualitative research is. The course will introduce participants to the
characteristics and various approaches to designing and conducting
qualitative research projects in business and management research. Students
will gain hands—on experience in qualitative methods and analysis techniques
while carrying out a research project related to their area of interest.
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BEAH R AT BT MAE | Understand qualitative research methods
Being able to conduct a qualitative inquiry into
research and practice
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