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This course covers the following topics:

Functions of marketing planning

Procedures of developing a marketing plan

Structure and format of a marketing plan

Related analyses and evaluations,

Planning goals and target market selection,
Product/service design and supply chain constructing.
Business model design and innovation,

Development of marketing strategies.

Marketing programs and digital marketing,

Marketing plan writing and implementation

addition to giving lectures in listed topics, case study and group

discussion & project will also be included.

ﬂfb?%vﬁ?r gp

\—" El *ﬂéﬁﬂ'] o

ASARRE P RS R Hoa PR
L w4t T s (Cognitive) | ~ TR (Affective) | ¥ T Hit (Psychomotor) |

- ~@A(Cognitive) © F & &%t P HFF ~ A ~ 2R ~ BRRDTE L HFOBLEY o
= ~ & (Affective) * F & u_;zﬁiﬁ A S BT R CGACREREZEY .
= ~ $tiv (Psychomotor) @ F & A%l p cnsfllde (v Ptk (72 B Y o

ﬁ' 7 . 7z -

" 8 1R ) 8 B (<)

B h e, 1. Understand the functions of marketing planning,

1R A THATHES
235 igfﬁﬂé’ f 5420942 )% B 4% | 2. Study the procedures and format of developing a

marketing plan,
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5. Select a specific product or service for marketing
plan development and teach how to implement a
marketing plan,
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