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MARKET SURVEY AND RESEARCH
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The market survey is for collection, analyzing and providing the marketing
information , and then to be important and supporting management tool for
the sells manager. Any enterprise has the necessity to use the market
survey for providing the marketing information when the decision—-making
needs. Therefore, this curriculum introduced the Marketing theory and the
related statistical method in order to make schoolmates to understand
method and research, and the actual utilization studies conducts the
preliminary study.

REARKCE P B R HA D B M

Bafe 8 pAEL B R T e (Cognitive) | ~ THR (Affective) | ¥ T it (Psychomotor) |
% P AEEA| o

-~ é&ﬁﬁ?(Cognitive) PFE ARG OEF A A ;é;t;&fri LR gy o
= L (Affective) ! F& i flp s~ G~ B A ~ B A~ ERE 2 % o
= iisb (Psychomotor) @ ¥ & fei% 4L p s d (T2 Pojirdfe (T2 £ Y o
ﬁ‘ 7 ﬂ c’ . v E At
B ?I?B*ﬂf( <) ?I%B*ﬁf(‘ﬂ;?>
1|12 A E?’J*ﬁ ABIENG AT | Students will be able to interpret in—depth issues of
BRI Marketing Survey Methods.
2.% iﬂ% 4 SPSSiE 7 P % 3 % #1| Students will be able to make the questionnaire
éﬁ%ﬂ’%\*ﬁo design, and use the SPSS for analyzes,
KEPEZPEEI -t A AR RE g N
S N =N Y | TS s om
1| #i | ABCDEFG | 12345678 | & ~3dm ~# & ~ R iF TE 3w (E 3
M) FF
S(iroto
kR £
Hlp e A % (Subject/Topics) %
112/02/13~ .
EE N o s
112/02/19 ﬁﬁ 7] n%ﬁim o
112/02/20~ e s s .
Losoazs | SPSS HRIEAET 7 &k —SPSS HORIE RS B
112/02/27~ e
o005 | SPSS BINBUE KM 2 ZRABKL T AL, AT ER
12/03/06~
%
112/03/12 BAFNRE




112/03/13~
112/03/19

B %3t

112/03/20~
112/03/26

B A R A A K

112/03/271~
112/04/02

WAL A2

112/04/03~
112/04/09

M % st ot

112/04/10~
112/04/16

GRS S

10

112/04/17~
112/04/23

k]

11

112/04/24~
112/04/30

TR R A

12

112/05/01~
112/05/07

TR TR A

13

112/05/08~
112/05/14

HA R & AT R 5T 3h

14

112/05/15~
112/05/21

B KR4 (1~541)

15

112/05/22~
112/05/28

A K R 4 (6~1048)

16

112/05/29~
112/06/04

AR R4 (11~1548)

17

112/06/05~
112/06/11

BAHRE (16~)

18

112/06/12~
112/06/18

i

AR EIE

T, BHK

fopd o

xH

BRR, THAL ML ARTZHARAETHER, BEUCFE F—
#R, 2019484,

a4 SPSS for Windows ANFISLER, Mex¥E, EHRZR,
WAL —ITE R, LAA74E, 2008,

TR C WAL, TRE F O AEBEZE, 2008,
WIHAE—FEL, FHLL,

;IY—\«LE/I(TE-'E‘[L— 45 JINPETIN, sAL 2yr L o - r s s L oy
s R ARG 7 ST TR AR § 44 PO TE S L SR FT R R
®LFE: 200 % @FEFEFE:200 X% SHFFE: 9%
S . o
IR emiiE %
=

@ L (AP HRE(20%) B K& (40%)) 600 %




"HkEFEEAFE R R : https://info. ais. tku. edu. tw/csp # ¢ ¥ e
B % | FEoRBTR TREFELAER AN, 2o

4

KA BRERRZOFL FRYLERPE HFEREEAFE AR -
TLGXB3M1929 0P % 4

P/ £ 4% 2023/3/17 8:11:07




