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This course systematically discusses retailing management theory and its
application, emphasizes the analysis of important concepts, and explains the
application of the theory with domestic and foreign case study and life
experiences, In order to enhance students' interest in retail issues, and
cultivate students' ability to analyze and solve marketing problems. Course
content includes defining retail activities, understanding the importance of
retail in the world economies, analyzing changes in the retail industry, and
identifying opportunities in retail,
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