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This course hopes to cultivate students' sensitivity in observing economic
phenomena, To use economics most effectively to solve business problems or
explain phenomena, From the basic rational choice model to behavioral
observation, we will find that some economic models are not so intuitive; in
other words, we will learn some common mistakes. Through this course,
students are provided with managerial thinking, With limited resources, they
can use the principles of managerial economics to make more efficient
decisions,
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