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Ethics is a kind of social standards, norms and principles, in order to
provide individuals with the right moral behavior guidance in a specific
situation; and corporate ethics is to extend the standards of right and
wrong, right and wrong of personal and social ethics to organizational and
corporate behavior,
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knowledge of corporate ethics
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Ferrell, O, C, & Fraedrich, J. (2021). Business ethics: Ethical decision making
and cases. Cengage learning,
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