A+ F 11158 -5 25 FErT 44

1% 3% 32 35 /
PRAL - A P R
KEF )
COMMUNICATION THEORIES HO, YUEH-FEI
L iEm- A ‘
LEERS ik | 7 M
TAMXB2A TR eip THEY 250

| SDGL ¥ 7% 7 33

AALESDGS | gpG1o b 4 %
I SDGLL s s

SDGI6 = & %324 4 iR

A0 ) g T PR

- o mEARETEe L EHLEL B o
S VR BHHA LR E R B A

ARG~ (PR 4 2 p B E

A CERRACECEBMBETFLRS oA TRFAY B T md 2R

% (£ :30.00)

B.ifft+ (24 Tp2Aafl e T=itmg, 2 ARBEEER - O£ 1 20.00)

C. f3474 T BRI T4 e A2 ¥R m2 w4 - £ 130.00)

D. £:¢ 4 ~'f3§§>ﬁu FTEERRA O ER AR TR FAY B T F
o pM2 kA O£ 2 10.00)

E A4 I EF 2L BB ABERH2 04 0 D FHRIFEHEFBED I (0

£ :10.00)

ke

A ERERA A F AL B E

1 234 o (L F 1 5.00)

2 FaEr o (L E 15 00)
3k EAK (£ 15.00)
4, FAL BT - (0 E 1 20.00)
5. o (v E 220.00)
6. BiEuERE - (£ 1 5.00)
7. B & iF e (0 F 1 30.00)
8. # 8% o (v £ 110.00)




ALl

AREKERZ TR ELNRTBEER, RENRTEEHIEZE

1. FE RS HE AL 88 09 32 SR B 2L BLAS ph 3R 48 B AT 28 09 2 R

2. RERZRAEBBIL LA 2 MK R RIEFE;

3. BRAZEETBRBARYBELALBRZHR;

4 BIRE2RAAALEHER Y, BLE&EZTERRRSL 2488 T1EH,

This course will introduce students to understand some of the important
mass media theories, The class is designed to help students: 1. gain the
theoretical perspectives on media and how they are translated into
contemporary research efforts; 2. develop the ability to apply these
perspectives in critically analyzing mass communication research; 3. expand
their appreciation for the history and traditions of mass communication
research; 4, learn these perspectives to apply to the real world and how
they will inform you future work as a media professional,
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