A+ F 11158 -5 25 FErT 44

B & R w BT 45 4> B e

WAL A ol RO
CREATIVE STRATEGIES AND MARKETING FET LAIL CHIH-I
PROPOSAL WRITING
FE-P . ,

Bk " B3 | 7 M

IS 0 Fj»\#_,_ 3;@ E%ﬁ’ﬁﬂ 2%‘_}4\

TAIXB2P

SDG4 B ?’?3:?
A% 22 SDGs SPG8 # E;;JI; I R
P TH % b H Ao
SDGY A& ¥ 778 A AKX >
SDG10 - # T %

A0 ) g T PR

rMERAEHRR S ACT)PFe a4 2B p Bt E

A RTLRTABEARSEE . 0L F 15, 00)

B. it At FERERFEALE - (£ 1 30.00)
C.iiE» T @ﬁﬁﬁﬁmm 2o (£ 1 5.00)
D.ied* 2 Fimatlgd - (€ 15.00)

E i frab T @42 £8 B48% - (L€ :5.00)
Fow gdleEREFFBFER - (£ 0 50.00)

G CiE S/ R RES S I R N R

1. 224 - (v £ 1 5.00)
CFMEF o (£ 1 20.00)
CFEEARK (0 E 15.00)
LRI o (0 E 1 5.00)
b a4 o (v F 125.00)
AR o (WE 15.00)
B s ivo (b & 1 25.00)
£8m% o (£ 110.00)

s>°.\1.<»sn.4>ww
S




A AR TRREFRIHBIBLER,

HALH A

PABAARTBAZRRAELTITHBEEFBAETATITERTEE, AR

Students will learn from the best creative marketing cases and their

submit notes in required digital format every week,

creators. Students will have to take paper/pen notes during every class and
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