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GLOBAL INDUSTRY TREND AND ANALYSIS
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Facing the trend of globalization and regional economic integration, the
industrial layout is rapidly shifting, and the competition in the global
industrial business environment is more intense. In the face of technological
innovation, re—allocation of international resources, reorganization of industrial
value division of labor and diversified development, students are taught how
to enable business operators to understand the environment in which the
business is located, and to correctly judge the strength of the company and
its competitors,
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analysis, not only to understand the future
development trend of the industry, but also to
analyze the advantages, disadvantages, opportunities
and threats through a systematic thinking
framework,

Industry Insights: Through extensive data collection,
appropriate analytical models to generate unique and
useful insights

KEPE2Z PEFY Pl S ArEEAKE S 2o go R
ﬁ?‘ e F;}D * /:‘5(&'%) */’t& s = > = _\
1| 34 | ABCD 12345678 | 7~ 34 (5 aE @)
ke R 2
Elp sz A % (Subject/Topics) G
=X
111/09/05~
2w g2 N 4m
Y 1100 KA 48
111/09/12~ )
2 111/09/18 Creating Customer Value and Engagement




111/09/19~ )
3 Creating Customer Value and Engagement
111/09/25
111/09/26~ ) . )
4 Company and Marketing Strategy: Partnering to
111/10/02 . . .
Build Customer Engagement, Value, and Relationships
111/10/03~ . .
5 Company and Marketing Strategy: Partnering to
111/10/09 . . .
Build Customer Engagement, Value, and Relationships
111/10/10~ ) . .
6 /10716 Analyzing the Marketing Environment
111/10/17~ ) . .
7 Analyzing the Marketing Environment
111/10/23
111/10/24~ . ) . .
8 11/10/30 Managing Marketing Information to Gain Customer
Insights
111/10/31~ . ) . .
9 H1/11/06 Managing Marketing Information to Gain Customer
Insights
11/11/07~
10 f
111/11/13 A
111/11/14~ ) .
11 Understanding Consumer and Business Buyer
111/11/20 .
Behavior
111/11/21~ . .
12 Understanding Consumer and Business Buyer
111/11/27 .
Behavior
111/11/28~ . . . .
13 Customer Value—Driven Marketing Strategy: Creating
111/12/04
Value for Target Customers
111/12/05~ . . . .
14 Customer Value—Driven Marketing Strategy: Creating
111/12/11
Value for Target Customers
111/12/12~
15 1l g
111/12/18 RS
111/12/19~
16 1l g
111/12/25 RS
111/12/26~
17 A R 3R &
112/01/01 RS
112/01/02~
18 f
112/01/08 MARH
ARER
KEXRAE | T, #EA

Marketing Management, 15th Edition Philip Kotler, Northwestern University
Kevin Lane Keller, Dartmouth College

Marketing Management: A Strategic Decision—Making Approach. 8th Edition.
By John Mullins and Orville Walker,
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