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The course presents theory in the context of real, data—driven examples, and
then develops intuition to solve Problems., Students gain a practical
perspective, seeing how models connect to real-world decisions being made
in today's firms and policy debates.
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1 %ﬁ& FABEE. ¥A. £ | A, Breeding professionals with expertise in general

F. BRI E LR %kzr‘:%”éo International Trade and International Business

A. Consisting of Globalization, Information—Oriented
and Future—Oriented education.

A. Producing graduates with capability of foreseeing
and analyzing the development of Global Economy.
A. Breeding professionals with expertise in Marketing
and Financial Management
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1 11/09/11 Case Study, and Joint Discussion : Social Media
Challenges in 2022
111/09/12~ ] ] _
2 111/08/18 Case Study, and Joint Discussion : E-commerce
Challenges in 2022
111/09/19~ ] ] _
31 111/09/25 Case Study, and Joint Discussion : Smartphone
Challenges in 2022
111/09/26~ ] ] _
4 1110002 | Case Study, and Joint Discussion: New Energy

Challenges in 2022




5 Eijig;gzw Case Study, and Joint Discussion: DE-globalization
6 Eijig;igw Case Study, and Joint Discussion
7 Eijig;;;w Case Study, and Joint Discussion
8 Eijig;;éw Case Study, and Joint Discussion
9 Eiji?jzéw Case Study, and Joint Discussion
10 Eijﬁj?;w Midterm Exam Week
11 Eijﬁj;ﬁw Case Study, and Joint Discussion
12 Eijﬁg;w Case Study, and Joint Discussion
13 Eiji;iiw Case Study, and Joint Discussion
14 Eiji;jﬁw Case Study, and Joint Discussion
15 Eiji;jizw Case Study, and Joint Discussion
16 Eiji;giw Case Study, and Joint Discussion
17 E;;szfw Case Study, and Joint Discussion
18 E;jgijg:w Term-end Examination
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