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TOPICS ON FINANCIAL MARKETING

A& -FABEITA

o Bk | 7 Has

gz A & )

B TR ER EEY 358~
TLBXJ1A

i~ SDG4 R ERT
PRAT L S

R

A0 ) g T PR

REMAEBAEA 12 L E0YE 0 TR REIARE B 20

AFATF I~ (P 4 2 P B E

BB ALY 244 o (0 E 1 30.00)
LR BRETEASN A o (4 F 1 10.00)
EXELH EMBALRE 7204 o (V£ 110.00)
FELEFEL PN A BER - (L F 1 20.00)
BAMHEFATRGBE > 22 2% o (v F 110.00)
HL T PBHMESEFER2Z A o (0 E 120.00)

rn.m.UO.UU?

AR BEREAAZ R 2L ELE

1. 23R4T o (b4 F £ 10.00)
CEREF o (L E 15.00)
CEEA K (OVE 15.00)
o (bt & 120.00)
o (v & 1 30.00)
o (W& 15.00)
o (Wt £ 115.00)
o (bt £ 110.00)

=N
&=
E

s s

LW ok

< ﬁh | 4
e

®© Ny A W N
S
G

woHW
o
I
-

B
B
A

RIBEH 25T 2RI THNERR LR, BATEZHAGMAY, I
VR RSN BB A ERMRBEZENER, EUARARNZHLBRBITHEA
B FIFERZ B RITIEF AR

SAL




This course aims to discuss the theories and applications of financial
marketing, The content includes four main areas: (1) the fundamental,
environment and ethic of financial marketing; (2) the behavior and
satisfaction of customers as well as target marketing and its segmentation;
(3) the product orientation, pricing, brand, innovation, and diffusion of
financial products as well as interactivity and customization in financial
industry; (4) sale channels, service personnel and physical environment in
financial industry.
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