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Consumer purchasing behavior is the one of marketing fundamental. It's
essential for everyone in all industries to learn marketing and then go
further to explore consumer purchasing behavior,

Convincing others is sort of "promoting" self concepts to them while
planning how to convince others is similar to analyzing consumer purchasing
behavior, Personal reputation is the result from career management which is
like brand management of products,

The class will be led by teacher who have owned experience of marketing
practice over 30 years, and will integrate practice to theory in the class.
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