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This course will deliver the knowledge of marketing management with both
aspects of theory and practice, and the major contents consist of the
understanding of consumer market, the formulation of customer-oriented
marketing strategy, the planning of marketing—mix strategy, and the
application of modern marketing tools. Through this course, the
undergraduate students may have a systematic and integral thinking
framework to understand the related marketing issues and make the
effective decisions,

Mk i E PR

230 sl

AAEKE P
HEHE TR

R - N R S

s (Cognitive) | ~ "H& (Affective) | ¥ T it (Psychomotor) |

Sk A -
- > é&iﬁ?(Cognitive) PFL AP AER A R RN TE LB LEY
= & (Affective) : F & 3%l P @Ak ~ (F12 ~ L& ~ 5 4 ~ 1%’ BEEz Y .
= iisb (Psychomotor) @ ¥ & fi%4L P sl d (P8 Bjvdf (F2 8 9 -
):}‘?' “ o ﬂ > ’ T (=
B ?I?B*ﬂf( 2 ) ?I%B’]‘ﬁf(‘g??>
1| THRITHE R, F3HE I Understand the marketing management, market and
position and position,
2| TR TR ZTRAE R E 1\ 094745 % | Understand the formulation of customer-oriented
wg, marketing strategy.
3| T R4 AT BT SH AL B R W, Understand the planning of marketing—mix strategies
(4P).
4|7 A ATiE R HARALE 4TS5 = B, | Understand the application of modern marketing
tools,
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