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This course is an introductory course in economics, As a social science,
economics is the study of how economic agents choose to allocate scarce
resources to satisfy their wants, The topics covered in this course include
consumption choices, production decisions, market equilibrium, market
structure, welfare and efficiency.
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providing a systematical
introduction,
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Understanding the concepts
of market demand and market
supply and how the market
works,
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Knowing what market
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consumers and producers
make optimal choices,
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Understanding firms' behavior
and corresponding market
equilibrium in different
market structures,
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Understanding the welfare of
the consumer and the
producer as well as the
efficiency of the market in
various market structures,

KEPHR2ZPHRGI ot ~RAAFARE S 287250
B ey | R (D) | U BRI spE s
5 | P 57 A b g 4 A4 E g A e g S0
1| s | ABC 12345678 | #RIE 3~ MR~ R BlER o~ TTE -~ HHm(F

2

EANE SRS o &

th




2| 4 | ABC 12345678 | PR~ T - W ik~ X 42
E AN SR
IS XN
3| @& | BCD 12345678 ERTSNES E AN S SNE B B N SN S e
* PRE )~
]F‘ﬂ;:‘(gr@“%‘
W) A S
T peee 12345678 | PR RS A FIF AL | RI& - TR (3
* HE AL F
ﬁ;‘ ~ fﬁ-"—‘; g \nd EFT N —%—
%)
S| ogede | cpEF | aosasery | PHE SR R R A TR R
* HE M) F
T 42 (FrEg- 2
SIS S -
6| % | CDEF 12345678 | it ~HHm o F A FIE M | Pl TE S HFH(E
SRR DE L) B
T g2 (o2
B AR R
® o E R Z
s i % (Subject/Topics) %L
=X
111/09/05~
1 o
111/09/11 ]
| 1z~ _
111/09/18 Verview
111/09/19~
W91 E R
3 11100725 e EE K
111/09/26~
4 "
o | PR
111/10/03~| .,
5 ]
Htoee | PR
111/10/10~ ‘
6 2 2 .
s | EBE B AR
111/10/17~
7 I\ B x4 &
o | A TEBCE
111/10/24~
8 s ‘Eg
111/10/30 R EE
111/10/31~
9 s ‘Eg
111/11/06 HE A EE
111/11/07~ N
10 .
s | AT FRAE
111/11/14~
A gz o
11720 A E Rt
111/11/21~
12 2p o ok
Hiter | EE SRR
H/11/28~] o o . .
B3 TR F T

111/12/04




T12/05~] ., 22 =

e T EBF T
111/12/12~ ]

151 1 1og | AT
/1219~ .. . .

1611111005 | BT
111/12/26~ o

) oo | B BT 35
112/01/02~ . — :

8o | ARFHBOREHM KA R B A A:112/1/3-112/1/9)
iy s R (A5 IEREFR)EI =ZXF, BARET TR,
e S

AELER

KEXE | T BHYK

ot o

L Parkin BE, IS EZE, % 13 R,

K
$4 0
:P‘L‘E‘/IT%‘%%" AL ﬂ\ Pas /#—» s %/\g' $r > 5 L 2% PR’ | (X b —

& i Fo (AP0 # S0 fB s P E 2 ARREFEG)

, ®LEE: 200 % @FEFEFE:150 % SHFFEE:300 %
TR | emRFE 300 %
T | ekt (BB 150 %
"HHE A F I ks ey ! https://info.ais. thu. edu. tw/csp #d Ktk

I 4 BPEoRDBFN TREFFLAFR 0, & o

TLYXBI1B1593 1C

XABBEARENFTL cFRYIERPE 2 AERERAFE UL -
4

P/ 2 4F 2022/7/16 9:12:13




