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This course is an introductory course in economics, As a social science,
economics is the study of how economic agents choose to allocate scarce
resources to satisfy their wants, The topics covered in this course include
consumption choices, production decisions, market equilibrium, market
structure, welfare and efficiency.
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providing a systematical
introduction,
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Understanding the concepts
of market demand and market
supply and how the market
works,
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Knowing what market
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Understanding firms' behavior
and corresponding market
equilibrium in different
market structures,
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Understanding the welfare of
the consumer and the
producer as well as the
efficiency of the market in
various market structures,
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