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The curriculum for the purpose is how to analyze needs, identify
opportunities in today's changeable and competitive environment, Carries on
the information by the scientific method and the analysis, grasps the market
pulsation and the consumer demand immediately, The curriculum content
covers the marketing research, the marketing subject discussion and the
case analysis, way of the practice operation and importance of the marketing

research in the decision—making process,

AHFAEREF P R R HR PRI
ﬂf»—;ﬁcﬁ?réf pEA S ¥ Tuse (Cognitive) | ~ THR (Affective) | £ T Hic (Psychomotor) |

r' 2 ﬁ: s J °
- w’r(Cogmtlve) FEALGHD OEF A AR - ,gg;,afm a2 By o
= % (Affective) : ¥ & d‘;Z?f‘LB AR~ GTE s BB S B A S l% BRIz EY o
= #:u (Psychomotor) @ ¥ & teiZflp cikid: (F A Fprk (T2 B Y -
ﬁ' v . e -
. $8 (Y 2) IR ACED

1132 ETHAT AL AFE, 2304 | Lintroduce the fundamental
T 3GAE B B2 A AGE N #2474 #F| concepts and elements of
RRAZ, 3 E4TH /j%ff&'z & ;ﬂft’ marketing research. 2.Enhance
ik, ARETHEF ZHHS | student's ability of marketing
Wik survey and marketing
research process. 3.Intensify
student's information
management for marketing
decisions, secondary data
sources. 4.Expand student's
ability of innovation,

FEPHFZP ARG Preid CAAFERE > aEE S

o RN T C O B Y e e s

%;u P’f?}—é“ﬂ *T’\*BEJ %j’\%% ?Ig T = ?J:E_ > 5

1| % | ABCD 12345678 | i~ Fiw o F A R IE Bloe ~ TTE S F T
;‘;(g TOER S + 5

¥ 3o B4

o e A % (Subject/Topics) 4o

=N

111/09/05~
111/09/11

Ju—

THAE LN

5 111/09/12~
111/09/18

111/09/19~
3 4= "\I};“Lii
111/09/25 (RECE

111/09/26~ . & 3 i 3
4 HEETIGEBELTA

111/10/02

111/10/03~
3 L R
111/10/09 THERL R R T E

111/10/10~

6 P "
111/10/16 F st AL ik




111/10/17~| . o e,
| L1093 REFRZHEENE(—)
111/10/24~ 2 N a ] N
81 L1110/30 WIHALTIN SR EELET HIAER
111/10/31~| . o -
N L1106 REFRZHEE N E(=)
111/11/07~ b s
O 113 o A A
111/11/14~ . s
2] I Bl & A R B B 3ot 548, IR
111/11/21~ 2 e ] >
2| e MEERZEESELTE AT E
111/11/28~ sm ey . e
Bl AR ML Z A
111/12/05~ N = gl A 15
IR B EHITE I HE
12712~y o) e o o
15| | iggs | FosT EORHE 2R il L4 R
111/12/19~ e
] AHLE B A E AR BRI (—)
111/12/26~ e
7 1 12/01/01 AHLE B A E AR (=)
| 0| R AR ORS00 R4 K B 8 4 0112/1/3-112/1/9)
. 1. ERFFH AT TR, 5 25 T O\BE, L3R4 )7 5 N A% #%
e S 2{’15%/5&5 ﬁﬁixz\.x%‘ﬁiﬂﬁ}ﬂé} ‘ .
AREA | SHAMEERY TOMER LG RMAME N FHE R EIT A AR S MK
4 ok R L AEE D fo UH{FX%QWE%_ BERE E W
#EXG | T, XK
14 1R R B 4R F o8 &, Z.ﬁfi%uﬂé‘ﬁﬁmi}nfﬂ@%%ﬁ S EEE LT RAL RN
fﬂ;;ﬂ S (EAR B ARR) 2.7 5388 ik i (5079 B )
L
2 1,%
*“g;“ b (AP r W R g Mt 2 B KFER)
®LiE: 150 % @FEFE: % @MPIFE 200 %
-
THES | emAiFE 200 %
T | et (A EETEHRE) 1450 %
"k#H A F I s en https://info. ais. tku. edu. tw/csp £ ¥ KAt
T 4 BPREoRDBFN TREFFLAFR 0, & o
XA E §,&{3§m HfT 5 o ;‘ﬁ—fé * g #E:?i’;f—'-%‘ v B AEREE A FIE U ﬁuﬁ'ﬁié °
TLSXB4B0032 0P $3F /£ 3% 2022/7/19 19:11:22




