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It is an advanced course to understand cultural creative industries, also a
self-posituioning study in cultural and creative industries.

the course will lead students from a uniqueness and creativity start, then a
better understanding of the value of local culture to the construction of
cultural and creative industries,

AR E P AR H

REARKE P B R HA D B M
Wik T3

v (Cognitive) ;| ~ "TH & (Affective) | # T it (Psychomotor) |

i B R

— N 3

é&ﬁﬁ?(Cognitive) :
% (Affective) :
iﬂ: it (Psychomotor) :

SR EF A AR BRRTEE éﬁfr;%%a
%‘meﬁi \lmﬂ\ﬂh}i\] A‘\l%lﬁﬁff_7§

;z;figl LR (T Pk T2 B Y .

?}3.43 o

N

ES
ES

b

F_k

®E AR 2)

$B B H(H )

\

—_—

AT

. ﬁ%%iﬁ% A S R L
T2 fH A 2 Sl
. BRRERE ij‘EE-%SUbP’J d

1, to cultivate the students become intellectuals with
Human Concern and Academic Spirit.

2, to curate the talent of management knowledge of
cultural and creative enterprise,

FE L PR o AR AR RS R N

[EF

& (9)

P it 4

2= 4

BrERE

FoF g

ABCDEFG | 12345678 | i ~3d5m ~ & & ~ W& ~ | (7%

ok R4

p i dzse

n % (Subject/Topics)

111709705~
111/09/11

FAZH., XA EENSHRAME, AL

111/09/12~
111/09/18

Part 1 Positioning and self understanding SWOT A2}
AR BB BREDHRIAEE FTH R 452

111/09/19~
111/09/25

BBERES AMGEKE

111/10/02

111709726~/ .

A BRI G HRF X —

111/10/03~

5
111/10/09

BEWIFRE RS — (A RGN F X =




6| o | Part 2 SABREmZAEFA_REFA ANRA | ARRERSHE, &
9aR ¥ fr £10/18(=)19-21
msteams
111/10/17~ . N B oW Al ,
7| L0 | P2t 2 TABE L3 2 A1F & A _ RERFZANEEX
1% B
111/10/24~ . . e - s
8 11 10/50 ﬁmig%@%zk$@ﬁ ———————— #HE LERE |HE
2d)
111/10/31~
A
? 111/11/06 W S
111/11/07~ 21 oy
O s B A A A
111/11/14~ . Sy
11 11/11/20 RS ZE B HTH
111/11/21~ . . . N . .
12| g | Part 4 B life style L LA 5 BB MR R
111/11/28~ . N N . e __
Bl 100 Part 4 #}4. life stylef 2 XA £ % AEZAFEFHR
s
| U Parts TS T RSUBERA THY AASHEBHBE |HE L
111/12/12~ S L P 2= Ak £ o) 2
wnmmgPMﬁw%lﬂ@%%ﬁﬁ_%%f%ﬁ%%ﬁﬁ
111/12/19~ A N . ar
16| |1 | EEITHBR BMAREE
111/12/26~ ¥
7\ 1es01/01 AR A
| 0| R A R ORS00 R4 K B 8 4 0112/1/3-112/1/9)
. Y UREY -
DAY/ T AREAXBHEEERE ) ‘ ‘
AR EAE | A 1BRFRFIZMEBAR A B GRP AT AR A LSRR
—. BERERBIARBISHBARE THR )
=, TER&F) B3k, RFMROEME (&) 22H L3 01/3%, 2P
MRt A TR o ‘ )
=, FREFERTEERFE THESEAAE RIESHEEREIE LA &,
KERE | WM /UK
o | EATEE SRAIE20MRS E&MK i, RIALE, KA GAHGHS N
PSS | BeEgis, mRA—m IEH, ke, BHANRTEE),

¥

BRL A KA HA S ‘ -
RAKRE, WA BRONP NARERS, BRA—I, LI FH,
SN IC T 1 )




o
ol
(j‘
=R
s

TR i i 2 (2013), B IElE o, N T3h, ARt Rk
I AECRARE (2014), "HMA B KB EH N ESTH B, BB HRA
TR ¥ % (2011), KA DFEFIREAERE, NE
REER G oy B A& 3R - 1820193k 7 A £ T F K AL
https://tkutimes.tku.edu.tw/dtlLaspx?no=52000
REFRIEE HAAALE-RATHEAFTE HEEHE by
Alhttps://tkutimes.tku.edu.tw/dtl.aspx?no=52001
REERISE HAAAELE-BREFLELELE
https://tkutimes.tku.edu.tw/dtl.aspx?no=52002
REFRIE oy Al A EE -y A A R ATAR
https://tkutimes.tku.edu.tw/dtlaspx?no=52003
REFHIGE WA AALE- ST AEERT B
https://tkutimes.tku.edu.tw/dtl.aspx?no=52004

P ir
[oF S

T B (R w e g e T E L AT D)

B4

21 5 2 _\
el }\.

®LFE: 150 % @FHIFE 250 % SPTFE: 9%
O AFE 1400 %
@it GRIMEERSE) 1200 %

"HHE A E I k) ey ! https://info.ais. thu. edu. tw/csp #d Ktk

% 4 | FEoRBTER TREFEAERL IR, @
MABRELRZ DL FRPEERPET S BRERAFE LA -
TGAXBO0A3086 0A % 4 F /¥ 4 F  2022/10/11 3:12:49




