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This class is designed to train social planner as career, Students have to
work in teams for multiple close—to-real life posts and manage a social
account throughout the semester.

The course will cover

A: Brand concept and brand's role on social

B: Social content team work

C: Social content skills: copywriting, visual design, social mechanism
application, KOL—-coop, LINE OA and a quick preview to Metaverse
D: Social management: media buy, effectiveness review, and crisis
management,
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