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CREATIVE-ORIENTED BUSINESS PLAN is a integration course which
include business school’s Innovation management, Industrial Analysis, new
product development, Organization and operation and Managerial Accountant.,,
etc. The criteria of a good Business Plan should achieve three purposes,
funding, Communication and guideline of operation., Due to the critical of
Business plan which will be very important tool when entrepreneur and Sr,
manager try to open a new company, new business and developing new
product
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